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HRRE
Essential
Courses

32 (Chinese)

AK—Z3X (Freshman English)
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AKX (Sophomore English)

Al B#BE(E%ET (Al Thinking & Basic
Program)

il (Military Training)

X—FB&5 (Physical Education (1))

K _BEE (Physical Education (2))

SB{EHAE (Student ' s Labor)

B NMEIRE
General
Education
Courses

AX R (Humanities)

=R (Social Sciences)

BZARIZ (Natural Sciences)

XHREZ ea<ElE (Civilization and Classic)

EEH{HIEME (Leadership & Ethics)

ERAEO%EE (Issue-oriented)

B2 unERHE
Core and
Required
Courses

#&KEE (Economics)

E&HE2 (Accounting)

2% (Introduction to Business)

MIED Z(—) (Calculus B (1))

EIBE  (Principles of Management)

#iatE3(—)(Statistics (1)

#ETE(Z)(Statistics (I1))

1784 EE (Marketing Management)

EBE5t(Managerial Accounting)
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ANEZEREE(Human Resource
Management)

w

B1#5 &8 (Financial Management)

BRI (Managerial Science)

B & (Information Management)

{E% &1 (Operations Management)

BE=% (Business Law)

HE&1TH(Consumer Behavior)

WIN[W W w|w

1T8HE IR E I8 (Marketing Channels
Management)

w

{11784 (Digital Marketing)

EI L= 3K B8 (Digital Business Strategy)

mah8 &8 (Brand Management)

1784 E ¥ (Digital Marketing Practice)
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BRF5 Bl Fr B & 38 (Service Innovation and
Management)

w

BIFrEARIZEFEM (Innovation and
Entrepreneurship)

IR #5288 5% 5t (Service Experience Design)

EZEEI(ERET (Business Model Design)

EIFREABIZEE TS (Practice on Innovation and

Entrepreneurship)

BIZEFE 2t EEE (Financial Analysis and
Evaluation of Entrepreneurship)

R EELR (Business Policy)

3

F %=/ (Research Project)

3

WEE 5 8l Required credits

96

19

17 14

17

9

5

3

EBEB 52 Elective credits

32

F B 52 Total credits for graduate

128

Marketing and Digital Business - 4 out of 6

Service Innovation and Entrepreneurship -4 out of 6




